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Notice: This application form template was created by the Wisconsin Department of Natural Resources. Application is hereby made to
the Wisconsin Department of Natural Resources, Bureau of Watershed Management,.for grant assistance consistent with s. 281.68,
Wis. Stats., and Chapters NR 151, 154, and 155, Wis. Adm. Code. Collection of this in rn‘i’atio"in'-.fs:‘a’lfthorizedﬁimder_ the authority of s.
281.66, Wis. Stats. Personal information collected will be used for administrative purposes and may be provided to requesters to the
extent required by Wisconsin's Open Records Law [ss. 19.31 - 19.39, Wis. Stats.]. Unless otherwise noted, all citations refer fo
Wisconsin Administrative Code.

Please read the instructions prior to completion of this form. Complete all sections as applicable. Tab to each section or click in answer
spaces.

Applicant Information

Calendar Year of Grant Start 2016

Project Name

Southeast Wisconsin Clean Water Network Information and Education Campaign
Applicant (governmental unit applying; name and type, e.g. Wausau, City; Randall, Town; Waunakee, Village)

Village of Mount Pleasant

Name of Government Official - Authorized Signatory (First Last) Name of Government Official - Grant Contact Person (First Last)
William Sasse, PE Anthony Beyer, PE
Title Title
Director of Engineering Sanitary Sewer/Storm Water Utility Manager
Area Code + Phone Number Area Code + Phone Number
(262) 664-7833 (262) 664-7849
E-Mail Address E-Mail Address
bsasse@mtpleasantwi.gov theyer@mtpleasantwi.gov
Mailing Address - Street or PO Box Mailing Address - Street or PO Box
8811 Campus Drive 8811 Campus Drive
City State |ZIP Code City State |ZIP Code
Mount Pleasant Mount Pleasant

: Project Information 5 !

A. Location f Project

County State Senate District number: State Assembly District number:
Minor Civil Division Township| Range (E or W|Section| Quarter | Quarter- [Latitude (North, 4 to|Longitude (West, 4 to
(city, town, village, e.g., (N) Quarter | 7 decimal places) | 7 decimal places)
Wrightstown, Village of)
See Attachment A for N
Location data, Counties, N
and District numbers. N

Method for Determining Latitude & Longitude (check one)

O GPS @® DNR Surface Water Data Viewer (http://dnrmaps.wi.gov/SL/?Viewer=SWDV)
(O Other (specify):




Project Name: UNPS&SW Program - Planning Grant
Application

Southeast Wisconsin Clean Water Network Information and Educa Form 8700-299A (R 1/15) Page 2 of 15

B, Project Summary and Description. Use this space for the prOJect summary and descrlptlon not an attachment
- Mention every activity being proposed in Part II; Question 1.

Southeast Wisconsin Clean Water Network Information and Educatlon Campalgn is an mformatlon and education prOJect
that will target people in 10 municipalities in areas of impaired waters located in the Root River, Oak Creek and and Pike
River. The 10 municipalities, listed in Attachment A, are all members of the Southeast Wisconsin Clean Water Network,
a group of 18 municipalities and UW-Parkside. In 2013 they joined in an Intergovernmental Agreement for the purpose
of funding a project that meets the "information and education" requirements of our NR 216 permits with the Village of
Mount Pleasant as the fiscal agent for the Agreement. In 2009 we contracted with the Root-Pike Watershed Initiative
Network, a nonprofit watershed protection organization, to carry out the information and education program. The two-
year contract was renewed in 2011, 2013, and 2015.

The Clean Water Network, along with a 2014-2015 WDNR grant, is currently supporting a number of information and
education outreach initiatives that include the deliverables listed below. We hope to continue and improve upon the
program for 2016-2017.

1) Respect Our Waters (“ROW?” from here forward) media and outreach campaign managed by a Milwaukee-based
advertising agency, Eichenbaum/Associates (TV ads, TV and radio interviews and news stories, print ads and news
stories, professional public relations assistance, a website landing page and advertising on the TV station website)

2) ROW Greener Yards, Cleaner Waters free workshops (that teach the reuse of yard waste including composting,
healthy lawn care and proper use of fertilizers and pesticides, stormwater infiltration with rain gardens, and pet waste
management)

3) ROW monthly e-newsletters (similar messages as the workshops written to address time of year...rain gardens in the
spring, for example)

4) ROW community events (setup of a display booth at a minimum of 10 outreach events each year where campaign
information is distributed via conversations and giveaway items: ROW buttons, temporary tattoos, bookmarks, activity
books, pet waste bags, UW-Extension materials, and a rain barrel raffle at each event)

5) ROW social media campaigns (regular updates to website www.respectourwaters.org, Facebook, Twitter, and
YouTube)

6) Quarterly meetings with the Clean Water Network for campaign updates, evaluation, special speakers or presentations,
and outings to explore stormwater BMPs.

7) Annual program evaluation by the Clean Water Network members and household survey of residents every four years
to gauge the impact of the campaign on their knowledge and behaviors.

A household survey conducted by UW-Extension for S.E. WI Clean Water Network in 2010 found that homeowners are
largely unaware of the sources, types and magnitude of water pollution and their role in preventing runoff. Many believe
sewer overflows and trash are the major sources of water pollution and causes of severe water quality problems in the
area.

The Center for Watershed Protection found that “messages sent by television, radio and local newspapers are consistently
more influential in reaching residents than any other technique, with up to 30% recall rates by the watershed population
for each medium." In contrast, messages transmitted through meetings, brochures, local cable and videos tend to be
recalled by only a very small segment of the watershed population.”

Eichenbaum/Associates has developed a campaign with the slogan, "Respect Our Waters" that features "Sparkles" the
Water Spaniel (puppet). They produced eight different television advertising pieces that were aired June-September each
year, ranging from 30 seconds down to 5, 10, and 15 seconds. An estimated 1.5 million adults were exposed to at least
one TV spot in 2014. See the ads on YouTube: https://www.youtube.com/playlist?
list=PL4mRhn-634cllwGO5bAq3fa6al GDUgCWk

The 2014 campaign focused on reducing the use of lawn chemicals, picking up pet waste, not sweeping debris into the
street, no illicit dumping into storm sewers, the use of rain barrels and rain gardens to hold back stormwater, and proper
auto maintenance to protect the quality of stormwater runoff. In 2015 the same ad campaign will run on a local TV
station that provides the most competitive bidding package.


































































